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Spend Well

Becoming a Savvy Consumer
What You’ll Learn
1.	 Ways to cut spending

2.	 How advertising affects your spending

3.	 The difference between a “want” and a “need”

Talk About It
Ask your teenager:
• What does it mean to you to become a savvy consumer?

• What are some concrete ways you can make positive spending choices?

• How do you try to keep from overspending?

	 My Notes:

Visit www.bankit.com for more information on making positive money choices.


